AFRICAN
African Decisions is a comprehensive quarterly corporate and government journal
designed to reflect the developing nature of Africa’s intercontinental and international
trade environment. It offers readers a structured coverage of business intelligence
tailored to the needs of those who do business in, or with, Africa.
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EFFECT

Innovative solutions are being developed for sustainable,
efﬁcient and cost-effective sanitation, while saving water too.
BY HENRIETTA ROSE-INNES
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Pieter Jordaan, Weir Minerals Africa sales director: rest of Africa and Middle
East, on how the company is perfectly placed to supply pumping equipment for
the continent’s mining sector.

The conﬁdence with which potential investors approach doing business
in Africa could be bolstered by accessing trade credit insurance.

BY KERRY DIMMER

BY SVEN HUGO

THE international mining industry

range offers. The range is underpinned

established and the CH Warman Pump Group

is showing a remarkable recovery after the

by Weir Minerals’ reputation for product

evolved a decade later with the manufacturing

‘It’s been a double-edged sword for
by their own political, social and economic

Jordaan says that what makes Warman
mining perspective is the inherent features
engineered into the pumps that ensure
the lowest total ownership cost.
It’s backed by decades of experience

and assembly plants moving to their current
location in Alberton, South Africa.’
The acquisition by the Weir Group
of Warman International Limited in 1999,
followed by the purchase of CH Warman
Pump Group in Africa and Middle East in
2008, resulted in today’s global organisation,

too. In fact, the Warman pump celebrated

which has one of the largest footholds in the

instabilities, low commodity prices and –

its 80th anniversary this year, acknowledg-

international slurry pumps market.

given the continent’s vastness – the difficulty

ing Charles Harold Warman, a draughtsman

of accessibility to mining resources.’ This,

on a Kalgoorlie (Australia) gold mine, who

‘This significantly increased the reach
of Weir Minerals into clients’ operations,’

he says, has resulted in tighter budgets,

in 1938 devised the revolutionary new

says Jordaan. ‘The already established and

which has in turn increased the demand

slurry pump design featuring replaceable

extensive branch network of the CH Warman

for quality manufactured products – among
them the Warman slurry pump.
‘What we are witnessing is the development of many brownfield optimisation
and debottlenecking projects, as well
as the resurrection of feasibility studies.’
As a result there is a high demand for
heavy duty, cost-effective slurry pumps and,

rubber liners. The design was followed by

Pump Group ensured a very fast route to

the scale-up into manufacturing eight years

market and accessible customer support

later. By the end of the 1950s, Warman’s

in the African region.’

pumps accounted for 80% of the pumps
in the Australian mining market.
‘Thereafter, it expanded internationally
into the UK and the US, and by the 1970s
it had acquired its international branding

more specifically, the horizontal and vertical

of Warman International Limited,’ according

centrifugal versions that the full Warman

to Jordaan. ‘In 1987, Warman Africa was

Charles Warman would be impressed
with the diversity of applications – including
mill discharge, process plant and tailings,
and pipelines – that the pumps to which
he gave his name are used for today.
Users also benefit from Weir Minerals’
commitment to class-leading product

‘These are teams that comprise some of the best minds in
the business, inclusive of application specialists, engineers,
metallurgists and technicians’
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Africa. However, he notes that the continent’s
bounce-back has not been as energetic.
African nations that have been hindered

performance and reliability.
particularly appealing from an African
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downturn between 2014 and 2016, according to Pieter Jordaan, sales director: rest
of Africa and Middle East for Weir Minerals
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AGRICULTURE

Economic Prospects report, Ethiopia was
identified as the fastest-growing economy
globally with an expected GDP growth rate
of 8.3% for 2017. It was predicted to be even
higher in 2018 at around 8.5% and, according
to the IMF, both Ethiopia and Ghana will
remain among the five fastest-growing
economies globally between now and 2020.
In fact, the IMF expects that eight out of the
world’s 20 fastest-growing economies over
the next three years will be African.

BY DENENE ERASMUS

Despite these impressive figures, economic
expansion is struggling to keep up with the
fast pace of population growth. According
to the African Development Bank (AfDB), the
number of people living in Africa will most
likely double over the next 30 years, and
reach more than 4 billion by 2100, accounting for more than a third of the total global
population. Furthermore, according to the
World Bank’s Gini coefficient (a measure of
inequality), Africa is the second-most unequal
continent in the world after Latin America.
Because of the high levels of inequality,
economic progress often fails to improve the
lives of the very poor, which might help explain
why food insecurity in Africa rose in 2017. The
UN’s Food and Agriculture Organisation found
in its most recent regional overview that the
number of people experiencing food insecurity
on the continent increased from 220 million
to 224 million year-on-year. The AfDB predicts
that the number of under-nourished people in
Africa will increase from about 240 million by
2015 to 320 million in 2025.
The report, Agricultural Research in Africa:
Investing in Future Harvests, published by the
International Food Policy Research Institute,
highlights the importance of accelerating and
sustaining growth in the agricultural sector in
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LAST year, in the World Bank’s Global

While Africa’s population is expected to double in the
next 30 years, food insecurity is growing exponentially.
The answer may lie in the latest biotech innovations.
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Africa, saying that failure to do so would not

‘It can safely be said
that agriculture as
a science sustains
agriculture as
a business’

Airlink
British Airways
Kulula
Lufthansa
Singapore airlines
Air Botswana
Air Namibia

CONCRETE like beer, has an
ancient but fairly basic recipe. Where beer is
brewed from grain, yeast, hops and water,
concrete is built up of cement, water, rocks
and sand. Yet – as any cement manufacturer
(and any brewer) would tell you – it’s not quite
as simple as that. Cement is classified according to different strength classes, which you’ll
see stamped on those heavy PPC or AfriSam
bags at your nearest building site. There’s
32.5, 42.5, 52.5 and (if you really shop around
for it) 62.5 and 22.5.
The Concrete Society of Southern Africa
explains that those strength classes as set out
are ‘for control testing with standard sand to
assess the cement performance. When using
the cements in concrete you can achieve highand low-strength concrete with each/any type
of cement. But with a lower-strength class
cement there is an economical limit on achieving high to very high concrete strength.’
When it comes to CO2 levels, the challenge
lies in creating cement that offers the required

‘We have the
technology to
wipe out emissions
from cement in 10
years, and with smart
thinking, we can even
turn cement into
a carbon sink of
the future’
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AIRLINES
10 000 copies of African Decisions are
available at airport lounges in Johannesburg,
Cape Town, Durban, Lagos, Harare and Lusaka
and distributed via the following airlines:
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Nanotechnology could be the answer to producing
cement at much lower carbon emission levels without
compromising on strength. BY MARK VAN DIJK
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Kenya Airways
Ethiopian Airlines
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Rwanda Air
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AFRICAN
ADVERTISING RATES 2019

SUBSCRIBERS
The WORLD BANK

The GLOBAL ECONOMIC FORUM

SIZE
Full colour A4 page

R 38 950

Full colour double page spread

R 62 950

Full colour half page

R 24 975

Departments within the UNITED NATIONS

Departments within the COMMONWEALTH
The AFRICAN DEVELOPMENT BANK

The WORLD TRADE ORGANISATION
The PAN AFRICAN PARLIAMENT

COVER POSITIONS
Inside front cover (double page spread)

R 68 000

Inside back cover (single A4 page)

R 47 950

Outside back cover

R 59 950

DISTRIBUTION
Over 6 000 copies are distributed to decision-makers
and senior initiators in African industry, commerce,
the ICT and satellite sectors and government, as well
as to directors of listed companies in sub-Saharan Africa.
It is for sale at selected Exclusive Books outlets in
South Africa and is the media partner to the following
conferences: Mining Indaba, AfricaCom, Africa Utility
Week and the Africa Oil Week.

SERIES BOOKINGS
Bookings of two or more editions – less 10%

COMPANY PROFILE
1 X A4 full colour page advertisement,
2 X A4 full colour pages advertorials

PAST ADVERTISERS

R 69 950

FRONT COVER PROFILE
Front cover picture of CEO, caption, featured in contents
pages,
1 X A4 full colour page advertisement,
3 X A4 full colour pages interview

R 98 950

COMPANY SURVEY (BOUND IN)
2 X A4 full colour page advertisements
6 X A4 full colour pages advertorials

R 165 950

WEBSITE ADVERTISING
300 x 250 pixels
728 x 90 pixels

R 5 000 p/m
R 6 000 p/m
All the above rates exclude vat

CONTACT

For inquiries please contact Douglas Steinhobel
Tel: +27(0) 21 416 0141 		
Fax: +27 (0) 21 418 0132
Email: douglas@hsm.co.za		
Website: www.hsm.co.za

To view the latest issue of the publication click this link
To visit the African Decisions website click this link
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